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Trade Promotion
• To encourage regular trade exchanges within the OIC Region;
 • To Promote production in OIC Countries by regularly organizing the OIC
Member States’ Fairs (TFOIC) and Trade Exhibitions;
•  To help Member States set up and organize Export Promotion Centres;
• To extend advisory and expertise services to Member States in the field of trade promotion.

Trade Information
•  To collect and disseminate trade information;
• To develop trade databases and facilitate their remote access;
 • To help Member States establish and organize documentation and information centres and trade information
networks.
 
Investment Promotion
 • To encourage Intra-OIC Investment;
 • To promote foreign investment in OIC Member States;
 • To encourage partnerships between economic operators in OIC Member States;
• To extend consultancy and expert services to Member States in the area of investment promotion, particul-
larly, export-oriented investment.

Training
 • To organize seminars and training workshops;
• To help Member States establish expert groups in the various field of international trade promotion.

International Trade Negotiations
• To assist Member States in trade negotiations;
• To prepare and organize intra-OIC negotiations;

Studies and Research
 • To publish an Annual Report on Intra-OIC Trade;
• To undertake market research and sector studies;
• To examine ways and means likely to alleviate obstacles to trade among Member States.

 ICDT: More than 35 Years at the Service of Trade and
Investments Promotion among the OIC Member States

  
 ICDT, established in Casablanca since 1984, is the Subsidiary
 Organ of the OIC entrusted with the mission of promoting Trade
 & Investments in OIC Countries. Its activities revolve around the
following axes:

 Managing team :
 - Mrs. Latifa El Bouabdellaoui, `Directror General:
l.elbouabdellaoui@icdt-oic.org

 - Mr. Mamoudou Bocar Sall, Head of Studies & Training
Department: m.sall@icdt-oic.org
 
 - Mr. Abdelaziz Alami,
 Head of Marketing Department: a.alami@icdt-oic.org

 - Mrs. Kadiatou Diallo,
 Head of Communication & Publications Department:

k.diallo@icdt-oic.org

 - Mrs. Khadija Ibrahimi, Head of the Translation
Department: k.ibrahimi@icdt-oic.org

 - Mr. Rachid Azeroual,
Head of Administrative and Financial Department:
r.azaroual@icdt-oic.org

 - Mr. Tarek Merri,
 Webmaster, Trade Information Department:
 t.merri@icdt-oic.org
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M
F  irst of all, I would like to wish you the best on

 the occasion of this new year. I hope that it
 will be meaningful for happiness and prosperity for

 ESSAGE OF THE DIRECTOR
GENERAL OF ICDT

 our Countries and the world.

The year 2020 was marked by the Covid-19 pand-
 demic, which caused major health disruptions,
 followed by an unprecedented economic decline.
 This economic crisis has spared no country and
 almost all sectors of activity have been affected,
 some of which are strategic and of priority for the
 OIC Countries.

Member States and OIC institutions, driven by Isl-
 lamic principles of brotherhood and solidarity, were
 among the first to take measures to address the
effects of both the health crisis and the econom-
 mic collapse. They have made every effort to help
Member Countries, particularly LDCs.

 A glimmer of hope has been found in the new year
2021, especially after the launch of the vaccinat-
tion campaigns in our Organisation’s Member Stat-
 tes .  OIC Countries and Institutions are already
 thinking about the «post-Covid» era with a view to
 putting the economies of the region on the right
 path, aiming to turn this economic crisis into a real
 opportunity for global, sustainable and resilient
economic development.

 In this respect, it is up to all of us to work towards
 creating an environment conducive to production
 and trade promotion so as to attract more intra-
 and extra-investments to the OIC zone, given that
the existing investments remain below our expect-
 tations and are not reflecting the real potentials.

 Certainly, the Covid-19 crisis has impacted the
 activities of the Islamic Centre for Development of
Trade (ICDT). Yet, it has induced the Centre to ref-

fine its action approac-
 ches, especially, with
 the use of the new
information and comm-

munication technologies. We are, thus, endeavour-
ring to lay the groundwork for a digital transformat-
 tion that will enable ICDT to improve the services
quality provided to both OIC Countries and econom-
mic operators.

 The digitalization of a part of our activities will be
 one of the main levers in the coming years that will
intensify our services, offer and enlarge the benefic-
 ciaries, notably, through the development of virtual
 fairs & exhibitions and e-learning. Such a digital
 offer will complement the services we are offering,
 and which will continue to be strengthened and
diversified so as to raise to Member States’ expect-
tations, particularly,  economic operators’.

 The economic disruptions caused by the Covid-19
 pandemic, including the interruption of the global
 distribution chains, reaffirmed the importance of
regional integration. Thus, ICDT intends to consol-
 lidate its activities and make them turn towards
intra-OCI economic integration, based on econom-
 mic and human potential development of the OIC’s
three regions space.
 
We will further continue to reinforce, in close coll-
 laboration with our partners, the governance of
 the cooperation actions carried out for the benefit
 of our Countries. We have given, in this respect,
 great importance to coordination between OIC
 institutions as regards trade and investments. The
 aim is to pool efforts and streamline the available
 human and budgetary resources so as to promote
 trade and intra-OIC partnership. r

Latifa Elbouabdellaoui
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 The OIC praises Women’s Competence in Leadership and
 Decision-making on the occasion of the International

Women’s Day

 omen in Leadership:
 Achieving an EqualW

 Future in a COVID-19 World»,
 that was the slogan under
which the International Womm
 men’s Day was celebrated on
 March 8th, 2021.

On this occasion, while presm
 senting his congatulations to
 wowen around the world, His
Excellency Dr. Yousef A. Al-
 Othaimeen, Secretary-General
 of the Organisation of Islamic
 Cooperation (OIC), stressed
the significance of women’s issm
 sues and empowerment, which
are among the OIC’s top priorm
 rities based on its conviction
 that strengthening the role of
 women in the comprehensive
 development process calls for
 taking concrete measures to
ensure women’s active participm
pation at various levels.

  His Excellency also praised
 the role played by women in
 the Islamic world and around
the world for all their achievemm
 ments in all fields, especially
 the tremendous efforts they
 have been making in response
 to the emerging coronavirus
Covid-19 pandemic, as womm
 men have proven during this
 pandemic that they are worthy
 of assuming leadership and

 decision-making roles, since
 women stood on the front lines
 alongside men in combating
Covid-19 in the fields of medicm
cal care, nursing homes, educm

 cation sector, and community
 and civic organizations. They
have demonstrated their practm
 tical skills and ability in making
 sound decisions and measures
to support national and internm
 national efforts to combat this
virus.

Regarding women empowermm
 ment, the advancement of
 their status, the prohibition of
 discrimination against them,
and surmounting the challengm
 ges they are facing in Member
States, the OIC has taken varm
 rious measures, including the
launching of a sector conferencm
 ce for women every two years

 and the adoption of the OIC’s
Plan of Action for the Advancemm
ment of Women (OPAAW). Addm

 ded to these the introduction
 of the OIC’s Prize for Women’s
Achievements and the estabm
blishment of the Women Develm

 lopment Organization (WDO),
 the first OIC’s specialized body
concerned with women’s affm

 fairs, which began its work
last year after its statute enterm

 red into force. His Excellency
 Secretary General also seized
this occasion to call on Membm
ber States and the internationm
nal community to intensify effm

 forts to protect women against
 marginalization and exclusion
 and enable them to participate
 in the decision-making process
 as a vital element in achieving
 the envisaged objectives of
sustainable development. r

Jeddah, March 8th,  2021

OIC NEWS IN BRIEF

«
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 OIC participates in the videoconference held in Indonesia
 on addressing Covid-19 pandemic

ew Cultural Adaptatt
 tions» was the theme of

Bandung, 23-25 February 2021

N
«

 the third session of the video
 conference attended by Dr.
 Al-Hussein Ghazwi, Director of
the Department of Cultural Afft

 fairs at the OIC, representing
 the Secretary General at the
 conference held via Internet
on the fight against the Covt
 vid-19 pandemic in Indonesia
 from 23 to 25 February 2021,
under the theme «Health, Econt
 nomy, Diplomacy and Social
 Perspectives».

 Thus, the efforts of the OIC
 General Secretariat and its
affiliated and specialized subst
 sidiary bodies to mitigate the
effects of the Covid-19 pandt
 demic and its impact on the
 peoples of the Muslim world
 have been highlighted, while
 recalling the holding of video

 conferences in this regard, in
 particular, the urgent video
conference of the Foreign Mint
 nisters of Member States held
 on 22 April 2020, the meeting
 of the Organization’s Steering
 Committee on the health issue
 which took place on 9 April
 2020; in addition to the efforts
 made in this regard, such as
 the awareness campaign
 about the pandemic and the
 Islamic Development Bank
 Group’s attempts along with
 the Islamic Solidarity Fund

and the International Academt
 my of Islamic Fiqh to counter
 the impacts of the pandemic,
 added to other initiatives and
measures.

 
 This video conferencing was
 an opportunity to dwell on
 the threats generated by the
 epidemiological situation and
containment measures adoptt

 ted by Member States that
had a significant impact on limt

 miting the spread of the virus
among populations. r
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 «New Cultural Adaptations» was the
 theme of the third session of the video
 conference attended by Dr. Al-Hussein

 Ghazwi, Director of the Department
of Cultural Affairs at the OIC, repres-
 senting the Secretary General at the
 conference held via Internet on the

 fight against the Covid-19 pandemic in
 Indonesia.



�         TIJARIS 164 - January-March 2021

Opportunities for the Services Sector in OIC Countries

 he services sector over the
 past 20 years has becomeT

 the most dynamic segment of
World trade, representing glob-
bally two-thirds of economic outp-

 put, 51% of global employment
 and about a quarter of direct
 exports, so that it has become
 difficult to imagine businesses
 today operating without efficient
services, such as telecom, intern-
 net, finance, accounting, legal
 services and transportation and
logistics. 

Being so important, the servic-
 ces sector provides key inputs
 into the production and trade
 of all products, playing thus an
 important role in global value
 chains technology investments
and in the overall economic dev-
velopment. In recent years, tour-

 rism and emerging sectors such
as digitalization and e-comm-

 merce have highly contributed
 to the expansion of the services
 sector, which in its turn, highly
 contributes to global output and
 employment, as well as to the
 increase weight in international
 trade and investment.

Thus, and following the Covid-
 19 outbreak, the services sector
has enabled ICT services, tel-
 lework, digital financial services
 and e-commerce platforms to
 prosper, keeping economies to
run amid Covid-19 and improv-
ving supply and export capac-

 city, in addition to enhancing the
 countries’ economic resilience
 and recovery in the wake of the
 pandemic.

 With regard to the importance of
 the services sector in many OIC
 Countries, it has been realized
 that such a sector plays a major

role in the economic growth, acc-
 counting for half of the economic
 activity within the OIC region.
 According to WTO statistics,
OIC Countries’ exports in serv-

 vices reached 427 billion USD
 in 2019. Nevertheless, there is
 a gap with developed countries
since OIC exports in services rep-

 present 7% of global exports in
services.

So as to speed up the recov-
 very of their economies, OIC
 Countries need to reduce their
 high reliance on the exports of
mineral fuels and primary comm-
modities and place the devel-

 lopment of the services sector
 at the heart of their policies. In
 recent years, the emergence of
 global and regional value chains
 in services and the possibility for
services activities to be separat-

 ted into tradeable tasks offers
 new potential opportunities for
 the OIC Countries to specialize
 in individual tasks for which their
location is best suited and thereb-

 by facilitating entry into the value
chain, while taking into consider-

 ration that the OIC Countries are
 geographically placed in more
 than one regional grouping.

 As trade in services acquires an
 important prospective for the
 OIC region, a special attention
is to be paid to the digitalizat-

 tion of trade procedures so as
 to alleviate the negative effects
 of the crisis on OIC economies

COVER STORY
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 and enhance intra-OIC Trade.
In addition to the tourism sect-
 tor which has been negatively
impacted by the Covid-19 pand-
 demic, emerging sectors such
 as e-commerce shall also be
 supported to accelerate the
 development of services in OIC
Countries.

 In this perspective, ICDT has
 committed itself in recent years
 to organize numerous activities
 among which: the Forum and
 Specialised Exhibition on the
 Services of Higher Education
 in the OIC Member States (28th

 November - 1st December 2011,
Girne, Turkish Republic of Nort-

 thern Cyprus); the Seminar on
 the Multilateral Negotiations on
 Trade in Services as Leverage to
 Promote Intra-Trade in the Arab
 Region (Casablanca, Kingdom
 of Morocco, 22-24 April 2013);
the Seminar on Trade in Servic-
 ces (Cairo - Arab Republic of
 Egypt, 21-24 December 2015);
 and the Workshop on Trade in
 Services in OIC Member States
(Casablanca, Kingdom of Mor-

 rocco, 22 - 24 March 2017).

 The Centre also organized, amid
the Covid-19 pandemic, sever-
ral webinars to discuss curr-

 rent challenges and assist OIC
 Countries in building resilient
economies. During the Webin-
nar on the “Impact of digitaliz-
zation on intra-OIC Trade facil-

 litation” organized on 6th July
 2020, Experts highlighted the
 importance of digitalizing trade
procedures during the Covid-
19 pandemic to enhance Intra-

 OIC Trade and build resilient

 economies in OIC Countries
and made the following  recomm-
mendations: (a)promote digitaliz-
 zation and trade facilitation to
 enhance the development of
 OIC economies; (b) strengthen
coordination between nation-

 nal authorities (road, sea and
 air transport, ministries and
 technical agencies of foreign
trade) and promote internation-
 nal cooperation in the field of
normalization and standardisat-
tion of cross-border trade proc-

 cedures; (c) create, develop and
 support national and regional

 Single windows; (e) share the
best practices, (f) and encourag-

 ge technical assistance in the
area.
Moreover, ICDT intends to org-

 ganize other activities relating
 to the services sector, among
which we can quote:

 - A Virtual Training Workshop
on data collection and analys-

 sis on Trade in Services, 23-25
March 2021

 - Training Workshop on the
role of e-commerce in the prom-
motion of OIC Handcrafts prod-
ducts, 2021. r

 As trade in services acquires an
important prospective for the OIC region, a spec-
 cial attention is to be paid to the digitalization
of trade procedures so as to alleviate the negat-
 tive effects of the crisis on OIC economies and

 enhance intra-OIC Trade.
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 Webinar on «Data Collection and Analysis of Trade in Services
between OIC Member States»

Casablanca, March 23-25 , 2021

  OUR ACTIVITIES

   he training webinar on «Data Collection
 and Analysis of Trade in Services betweenT

 OIC Member States» was organized from 23 to
 25 March 2021 by ICDT in collaboration with
SESRIC and the IDB Group’s Department of Reg-
 gional Cooperation and Integration, as part of
 their joint programme of assistance to the OIC
 Countries on the WTO issues.

 This training webinar was held to the benefit
 of the representatives of the following Member
 States: Afghanistan, Saudi Arabia, Azerbaijan,
 Bahrain, Benin, Brunei Darussalam, Burkina
 Faso, Egypt, Guinea, Guyana, Indonesia, Iran,
 Kazakhstan, Kuwait, Malaysia, Mali, Morocco,
 Mauritania, Niger, Oman, Uganda, Palestine,
Pakistan, Senegal, Somali, Suriname, Togo, Tun-
 nisia and Turkey with the aim to familiarize them,
along with the National Statistics Offices’ Exec-
  cutives with the new collection methodologies,
 harmonization and analysis of data on trade in
 services and help them exchange reliable data.
 Moreover, the negotiators on trade in services
 were encouraged due to this training webinar to

 explore new markets and diversify their partners
in order to achieve the objectives of the 2016-
 2025 Ten-Year Action Plan to increase Intra-OCI
Trade to 25% in 2025.

 This webinar was a platform for participants to
share their experiences in collecting and analyz-
 zing data on trade in services and to discuss
 topics such as the importance of the statistics
on trade in services and their relevant classificat-
 tions; the challenges faced in measuring trade
 in services data; and the analysis of the trade in
services data.

Different recommendantions were made at nation-
 nal, regional and multilateral levels. They focused,
among others, on the organization of national train-
 ning programs on trade in services data collection
 and analysis, in addition to survey methodologies
 for the benefit of the executives and officers of the
 Ministries of Trade, NSOs and Central Banks of
 OIC Member States. Emphasis on the enhancing
 of coordination between the relevant constituents
 of the national statistical systems in collecting
 data on trade in services in OIC Member States
 was made; in addition to calling on ICDT, IsDB
and SESRIC to continue to organize technical ass-
 sistance training programmes in the field of trade
 statistics in goods and services for the benefit
 of OIC Member States within the framework of
 Sub-committee on Trade and Investment (TISC)
 2021-2023; inciting collaboration with pertinent
international organizations such as ITC, UNCT-
 TAD, UNSD, and WTO to organize national and
 regional capacity building programs in the field of
 trade-in-goods and in-services statistics; inviting
OIC Member States and institutions to attend int-
 ternational capacity building programs organized
by ITC, UNCTAD, UNSD, and WTO. r
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 Training workshop on:
«Tourism Destination Marketing Strategies in OIC Countries»

Casablanca, March 2nd-4th , 2021

o strengthen the capacit-
 ties of Tourism experts andT

executives from different nat-
 tional tourism authorities of the
 OIC Member Countries  and to
develop effective tourism dest-
 tination marketing policies and
 strategies were the objectives
 of the training workshop on :
 «Tourism Destination Marketing
 Strategies» jointly organized by
 SESRIC and ICDT through an
online video conferencing platf-
 form, on March 2-4, 2021, in
Casablanca.

The webinar was an opportun-
 nity for participants from the
 following OIC Member States:
 Azerbaïdjan, Bahrain, Benin,
 Brunei Darussalam, Burkina

Faso, Cote d’Ivoire, Guinea, Ind-
 donesia, Jordan, Mali, Morocco,
 Mozambique, Nigeria, Oman,
 Palestine, Pakistan, Somalia,
Sudan, Togo, Turkey, and Turkm-
 menistan to be provided with a
better understanding of the diff-
ferent aspects of tourism destin-
nation marketing, including strat-

 tegy development, stakeholder
 management, financing and ICT
based marketing. Thus, an  exc-
 change of knowledge and best
 practices has taken place giving
way to the facilitation of coop-
 peration opportunities among
participants, aiming, thus, at enh-
 hancing intra-OIC cooperation
in the domain of tourism, throug-
 gh the presentation of various
 reports that shed light on the

 different marketing strategies
 of tourist destinations within the
OIC Member Countries by add-

 dressing the following themes:
 «International Tourism in OIC
 Countries: Perspectives and
 Challenges 2020,» «ICT-Based
 Tourism Destination Marketing»
and «Tourism Destination Mark-

 keting Strategies» presented by
SESRIC representatives DinarSt-

 tandard and the International
Halal Research and Training Inst-

 titute (INHART).

This training workshop was att-
 tended by the Director General
 of ICDT, the Director General of
 SESRIC and the Deputy Director
 General in charge of promotion
 and strategies at the Ministry of
Culture and Tourism of the Rep-
public of Turkey. r

 the training workshop
 aimed to strengthen the
capacities of Tourism exp-

 perts and executives from
different national tour-

 rism authorities of the OIC
 Member Countries  and to
 develop effective tourism

 destination marketing
policies and strategies.
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  ICDT holding the 38th Session of its Board of Directors
Casablanca, February 23rd , 2021

  OUR ACTIVITIES

 he 38th ordinary session
of ICDTs’ Board of Direct-T

 tors was organized virtually on
 23rd February 2021 under the
chairmanship of Dr. Abdelmaj-

 jid Nadiri, Assistant Director for
 International Trade Relations at
 the Ministry of Industry, Trade,
 Green and Digital Economy
 of the Kingdom of Morocco,
 to which took part the Board
 Members, notably, the Kingdom
 of Morocco, Host Country and
 Permanent Member of the
 Board, the Islamic Republic of
 Afghanistan, the Republic of
 Cote d’Ivoire, the Republic of
 Gabon, the Federal Republic
 of Nigeria, the Islamic Republic
of Pakistan, the Republic of Tun-
nisia and the Republic of Turk-

 key, along with H.E Dr. Ahmad

 Kawesa Sengendo, Assistant
Secretary General for Econom-
 mic Affairs in the OIC and  the
 Directors and CEOs of SESRIC,
ICCIA and ICIEC.

The session witnessed the exam-
 mination of ICDT’s activity report,
 its final accounts for the years
2019 and 2020, the 2021 rev-

 vised draft work programme and
 the 2022 draft work programme.
On this occasion, ICDT’s Direct-
tor General confirmed the will-
lingness of the Centre to contin-

 nue to collaborate with Member
Countries and partner institut-

 tions so as to better contribute
 to the economic development of
the Islamic Ummah. r

 The members of the Board of Directors
 of ICDT are: the Kingdom of Morocco, Host

 Country and Permanent Member of the
Board, the Islamic Republic of Afghanist-
tan, the Republic of Cote d’Ivoire, the Rep-
 public of Gabon, the Federal Republic of
 Nigeria, the Islamic Republic of Pakistan,
 the Republic of Tunisia and the Republic

of Turkey.
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Virtual Consultative Meeting of TISC’s Leaders

Casablanca, January 28th, 2021

 o increase the impact of
 the activities undertakenT

 by the Sub-committee on Trade
 and Investment (TISC) in OIC
 Member States and raise the
 share of intra-OCI trade to 25%
 by 2025 was the aim of ICDT’s
 virtual advisory meeting held
 on 28 January 2021 under the
chairmanship of the OIC Gener-
ral Secretariat.

 The meeting was an opportunity
for the TISC’s members repres-
 sented by Mr. Naghi Jabbarov,
 Department of Economic Affairs
 of the General Secretariat of the
 OIC, Mrs. Latifa Elbouabdellaoui,
 Director General of ICDT and the
Directors General and represent-
tatives of the following OIC Instit-

 tutions: COMCEC Coordination
 Office, ITFC, ICIEC, SESRIC,

 SMIIC, ICCIA, OISA, Bayt Mal
 Al-Quds Al-Sharif and ICYF to
 review the TISC’s 2016-2020
 activities and discuss ways and
means to be explored to improv-

 ve the work mechanism of the
 sub-committee with the aim to
 elaborate an integrated action
 plan relating to the promotion
 of trade and investments in OIC
Member States. r

 to iNCREASE the impact of the
 activities undertaken by the Sub-committee on Trade
 and Investment (TISC) in OIC Member States and raise
 the share of intra-OCI trade to 25% by 2025 was the
aim of the ICDT’s virtual advisory meeting which gat-

 thered the TISC’s leaders under the chairmanship of
the OIC General Secretariat.



14         TIJARIS 164 - January-March 2021

 Women’s Entrepreneurship Representatives in the
  Kingdom of Morocco visiting ICDT

Casablanca, February 9th , 2021

  OUR ACTIVITIES

 o discuss ways and
 means to develop femaleT

entrepreneurship in OIC Memb-
 ber States was the theme of
 the meeting that took place
at ICDT’s headquarters in Cas-
 sablanca on 9 February 2021
 under the chairmanship of Mrs.
Latifa Elbouabdellaoui, Direct-
tor General of the Islamic Cent-

 tre for Development of Trade
 (ICDT), to which joined Mrs.
Houda Trabelsi, Head of the Tun-
nisian Commercial Representat-

 tion in Morocco, Mrs. Rachida
 Bouzit El Mernissi, President
 of the Professional Association
 for Women’s Entrepreneurship

 in Morocco (APPEF) and Mrs.
 Baba Ahmed Fatima Zahra,
Partner of the Morocco Busin-
ness Development (MDA).

 The meeting focused on the
economic and social empowerm-
ment of women in OIC Count-
tries and highlighted the import-

 tance given by the Organisation
 of Islamic Cooperation (OIC)
 to such an action through the
launch in 2016 of the OIC’s Act-
 tion Plan for the Promotion of
 Women (OPAAW). Having been
introduced to the Centre’s var-
rious activities, notably, fairs, inv-

 vestment forums and business

 meetings that contribute greatly
 to the development of women’s
 entrepreneurship in Islamic
 countries, the invited Ladies
laid stress on the negative imp-

 pact of the Covid-19 pandemic
on the activities of women bus-

 sinesses and emphasized the
 importance of taking urgent
 measures so as to address the
 negative effects of the current
 crisis, while expressing their
willingness to continue to exc-

 change the current challenges
 faced and suggest the activities
 to be organized in the future for
the sake of Women Entrepren-
neurship. r
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 The 19th Meeting of the Economic Counsellors to the Embassies
of OIC Member States accredited to the Kingdom of Morocco

Casablanca, January 21th, 2021

I  CDT virtually organized the
 19th Meeting of the Economic

 Counsellors to the Embassies of
the Member States of the Organ-
 nisation of Islamic Cooperation
 (OIC) accredited to the Kingdom
 of Morocco on 21 January 2021
 under the chairmanship of Mrs.
 Latifa Elbouabdellaoui, Director
 General.

 The meeting was an opportunity
 to introduce ICDT’s activities,
 notably, intra-OIC trade trends
and the impact of Covid-19 pand-
 demic; the OIC Member States’
 fairs and exhibitions scheduled
 to be held in  2021; ICDT’s fora

 and seminars scheduled to take
place in 2021; the status of mult-
tilateral and regional trade neg-
gotiations on OIC Member Stat-

 tes; and the trade information
 mechanisms made available to
 Member States by the Centre to
 the representatives of the OIC
Embassies accredited to Mor-
 rocco, along with participants
 from the Ministry of Industry,
Trade and the Green and Digit-
 tal Economy of the Kingdom of
 Morocco, as well as and ICDT’s
partners in some Member Stat-
 tes as Turkey (Discover Events),
Malaysia (OICBC Malaysia), Sen-
 negal (CICES), Saudi Arabia (Al

 Harithy International Company),
Tunisia (Tunisian Union of Agric-

 culture and Fisheries), the UAE
(Expo 2020 Dubai), and the rep-

 presentatives of SMIIC, SESRIC,
 ISESCO, ICCIA, ITFC, OADIM
and IMANOR. r

 This virtual Meeting aimed
 at presenting ICDT’s

 calendar of activities for
 2021 and discussing

 cooperation between the
 centre and the oic’s

 embassies acredited to
rabat.
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 PrEsident, commander in
 chief of the armed forces

FEDERAL REPUBLIC OF NIGERIA

 H.E. Muhammadu Buhari

 SPECIAL ISSUE: THE FEDERAL REPUBLIC
OF NIGERIA
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 - Official Name: Federal Republic of Nigeria.
 - Head of State and Commander-in-Chief of the Armed
 Forces: His Excellency President Muhammadu
Buhari.
 - Location: Nigeria is situated in the west coast of
 Africa. It is bordered to the north by the Republics
 of Niger and Tchad, to the west by the Republic of
Benin, while it shares with the Republic of Camerr
 roun the eastern borders right down to the shores
of the Atlantic Ocean which forms the southern limr
mits of the Nigerian Territory.
- Area: 923,768 sq.km.
 - Population: Approximately 206,000,000.
- Capital: Abuja.
 - Main Cities: Lagos, Onitsha, Kano, Ibadan, Port
 Harcourt, Aba, Maiduguri, Jos, Kaduna, Warri and
Nnewi.
- Density: 226 inhabitants / km².
 - GDP:  the Nigeria GDP is projected to trend

around $US 360.00 billion in 2021.
 - GDP/capita:  Nigeria’s GDP per capita is projected
to trend around 2300.00 $US in 2021.
 - GDP growth: GDP growth was estimated at 2.3%
in 2019.
 - Climate: There are two basic seasons in Nigeria:
 the wet season which lasts from April to October;
and the dry season which extends from Novembr
 ber till March. The extremes of the wet season are
 felt on the southeastern coast where annual rainfall
 might be as high as 330mm; while the extremes of
 the dry season, in aridity and high temperatures,
are felt in the north of the country.
- Official language: English.
- Main Local Languages: Hausa, Igbo, Yoruba
- Currency: Naira. 1 $US = 380 Naira.
- Independence: Day, 1st October 1960.
 - National Day: 1st October
 - Time zone: UTC+1.

LAGOS

BACKGROUND
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Overview oF the Economy of NIGERIA

 The Government of the Federal Republic of Nigeria, led by H.E. President Muhammadu Buhari, conscious of
 the over-dependence on oil which constitutes about 95% of the generated revenue, has embarked on many

 measures to give the Nigerians a new lease on life.

 Nigeria, in addition to its huge population is endowed with significant agricultural, mineral, marine and
 forest resources. Its multiple vegetation zones, plentiful rain, surface and underground water resources

 and moderate climatic extremes, allow for the production of diverse food and cash crops. Over 60 per cent
 of the population is involved in the production of food crops such as cassava, maize, rice, yams, various

 beans and legumes, soya, sorghum, ginger, onions, tomatoes, melons and vegetables. The main cash crops
 are cocoa, cotton, groundnuts, oil palm and rubber whose extractions are export-oriented, while local

 industrial use include cocoa flour and butter, rubber crumb, vegetable oil, cotton fibre and yarn. The rain
forests have been well exploited for timber and wood products of exotic and popular species.

 Oil and Gas, by value, are the most important minerals. They are exploited and produced on the continental
shelf and in the deep-sea of the territorial waters. Nevertheless, there are significant non-oil mineral dep-

 posits on land, many of which have been identified and evaluated, namely, coal, iron ore, gypsum, kaolin,
phosphates, lime -stone, marble, columbine, baryte and gold.

Nigeria is considered as the largest market in sub-
 Saharan Africa with reasonably skilled and potential
manpower for the efficient and effective managemr
ment of investment projects within the country. Nigr
 geria’s economy could be aptly described as most
promising. It is a mixed economy which accommodr
dates individuals, corporate organisations and govr
 vernment agencies to invest in almost all economic
activities. Since 1995, the Government has introdr
duced some economic measures which helped redr
 duce debt, stabilize the exchange rate of the Naira
and correct the balance of payments disequilibrium.

 Due to Nigeria’s current industrial policy thrust,
 which is anchored in a guided de-regulation of the

 economy and the Government’s disengagement
 from activities which are private-sector oriented,
the Government is playing a facilitator role, concentr

 trating on the provision of policy incentives and
 infrastructure that are necessary to enhance the
 private sector’s action as the engine of growth.

The industrial policy is intended to: (a)generate empr
 ployment and raise productivity; (b)increase export
 of locally manufactured goods; c) create a wider
 geographical dispersal of industries; (d) improve
 the technological skills and capability available in
the country; (e) increase the local content of the indr
 dustrial output by looking inward for the supply of
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basic and intermediate inputs; (f)attract direct foreigg
 gn investment; (g) and increase the private sector’s
participation.

ECONOMIC SECTORS
- Petroleum and gas sectors: The Nigerian Nationg
 nal Petroleum Corporation (NNPC) places Nigeria
 as the largest oil and gas producer in Africa. As of
 2018, Nigeria had the largest oil and gas reserves
 in the African region, with around 37 billion barrels
of oil and 47.2 billion cubic meter (bcm) of gas.

 With 18 operating pipelines and an average daily
 production of over two million barrels recorded in
2019, Nigeria ranked the eleventh largest oil prodg
 ducer worldwide. The petroleum industry accounts
 for about nine percent of Nigeria’s GDP and for
 over 90 percent of all export value. Nigeria has also
 an estimated 159 trillion cubic feet (Tcf) of proven
 natural gas reserves, giving the country one of the
 top ten natural gas endowments in the world. The
 new industry strategy is to collect the associated
 gas and process it into liquefied natural gas (LNG),
 which is greatly enhancing Nigerian natural gas
 revenues, while simultaneously reducing carbon
dioxide emissions.There are various laws regulatg
 ting oil and gas in Nigeria. The main among these
 are the 1999 Constitution of Nigeria (as amended)
 and the Petroleum Act, which vested ownership
 and the control of the oil found anywhere within
 any land in Nigeria, under its territorial waters, on
 its continental shelf or within its exclusive economic
 zone to the Federal Government. The Petroleum
Industry Bill (PIB) aims to harmonize all the legislg
 lations and significantly restructures the industry,
 particularly, the functions of the various regulatory
agencies, intending to eliminate overlaps. The govg
 vernment’s participation in the oil & gas industry
 is through the National Oil Company, the Nigerian

National Petroleum Corporation (NNPC).

 Nigeria Morocco Pipeline, a 5,660KM pipeline was
 proposed in August 2019. It is estimated to cost
USD 25 billion. It aims at fostering regional integratg
 tion and strengthening the energy security of West
 African states. It will transcend channeling Nigerian
gas to Morocco and Europe with a view to promg
moting trade, regional cooperation and energy divg
 versification in West Africa. The pipeline will be an
extension of the existing West African Gas Pipelg
 line, which runs from Lagos, Nigeria, connecting to
Cotonou, Benin; Lomé, Togo; and Tema and Takorg
 radi, Ghana. The pipeline will additionally connect
to Abidjan, Cote d’Ivoire; Monrovia, Liberia; Freetg
town, Sierra Leone; Conakry, Guinea; Bissau, Guing
 nea-Bissau; Banjul, The Gambia; Dakar, Senegal;
 Nouakchott, Mauritania; Tangiers, Morocco; and
Cadiz, Spain. This project will give Africa new impg
petus at the economic, political and strategic levg
 vels and will strengthen south-south cooperation
in the continent.

 AGRICULTURE: Nigeria has an arable land area of
 34 million hectares: 6.5 million hectares used for
 permanent crops, and 30.3 million hectares for
 meadows and pastures. Agriculture accounts for
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 over 20 percent of Nigeria’s GDP. While Nigeria’s
 small farms produce 80 percent of the total food,
33 percent of its lands are under cultivation. Nigerr
 ria is the leading African country in farming due to
its productivity and to the highest levels of profitabr
 bility.

 There is a great potential for the following crops:
maize, rice, sorghum, corn, millet, wheat, cassavr
 va, yam, ginger, potato, coco yam, soya beans,
 groundnuts, cowpeas, mango, banana, oranges,
 guava, papaw, pineapple, cabbage, green pepper,
 carrots, lettuce, spice, onions, melons, palm oil,
 cocoa, rubber, coconut, kola nut, coffee, she nuts,
 beniseed, cotton, cashew nut, sugar cane. These
 are widely used in food and beverage sub-sectors
like flour mills, breweries, chemical, pharmaceuticr
 cals, paper, wood products and industrial starch.
 Nigeria is the World’s largest producer of Cassava,
 a cash crop widely used in confectionery, starch
industry, distilleries, and pharmaceuticals industr
 tries. Opportunities exist in mechanized cultivation
 and value addition. Due to the naturally enriched
 soil of the country, most of Nigeria’s agricultural
 commodities are organic. This puts preference on
the country’s produce in international markets.

FisherIES: More than 80 percent of Nigeria’s totr
 tal domestic production is generated by artisanal

 small-scale fishers from coastal, inshore, lagoons,
 inland rivers and lakes. The main species from
 capture fisheries are sardinella. In Nigeria, policies
 to develop fisheries have been implemented so as
 to encourage fishermen who require assistance
 and credit facilities. With the import of about 60
percent of local consumption, the sub sector provr
vides untapped investment in fish farming, processr
sing (especially for extraction of fish oil and preservr
vation), cold room, fish meal and feed.

LIVESTOCK: Livestock development/breeding. Domr
 mestic production of livestock and products is
 majorly by small farmers and backyard breeders.
 About 30 percent of live animals slaughtered are
imported from neighboring countries. Leather procr
 cessing, tannery, animal feed, bone meal among
 others are areas that can be of interest to potential
investors.

MANUFACTURING: The Nigerian manufacturing sectr
 tor is dominated by the production of cement and
building materials, food, tobacco, chemicals, fertr
tilizers, wood, and textiles. Out of all only 3 sub-
sectors (food & beverages, cement and textile) accr

 count for 77% of manufacturing output generating
 the greatest added value.

 Manufacturing is one of the only sectors next to
 agriculture that can create jobs significantly for the
 currently unemployed in the country. Quick wins in
the manufacturing sector for foreign direct investmr
 ment includes light manufacturing of household
 items such as electrical products (bulbs, switches,
lamp holder and tiles), plumping materials, vehicr
 cle consumables (brake pads, glass, lubricants,
 wiper). The sector is now well-positioned to be
a major driver of Nigeria’s economic growth becr

 cause of its great natural resources. The structure
 of industrial growth is heavily based in favour of
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 consumer-goods industries due to food, beverage, tobacco, and
textile industries.

Nigeria’s manufacturing sub-sector consists of wide range industr
trial activities which include large to medium and small scale manufr
 facturing enterprises as well as cottage and hand-craft units in the
 informal sector which uses a simple technology. The ownership of
 Nigeria’s manufacturing sub-sector is shared between the public
 and private sectors.

MINERALS SECTOR: Nigeria is endowed with numr
 merous mineral resources. Recent policy reforms
 have brought the solid minerals sector to the fore.
The emphasis is on encouraging the massive forr
 reign investors’ participation in such a sector. The
 mineral resources concern: talc, iron ore, gold,
 bitumen, rock salt, gypsum, lead/zinc, bentonite
 and baryte, coal, gemstones, kaolin, tantalite, steel
and aluminium.

 POWER SECTOR: Nigeria is endowed with large oil,
 gas, hydro and solar resources. It already has the
 potential to generate 12,522 megawatts (MW) of
 electric power from existing plants. Electricity is
 produced in Nigeria from two major sources: gas
 and hydro power plants with gas accounting for
 about 75.5% of Nigeria’s total energy mix, while
 hydro accounts for the other 24.5%. The Nigerian
government has taken steps to address the challr
 lenges facing the power generation value chain.
These include the introduction of a power regulr
 latory body – the Nigerian Electricity Regulatory
 Commission (NERC) in 2005 - the unbundling of
power assets and the implementation of the Natr
tional Integrated Power Project (NIPP) set to addr
 dress issues of insufficient electricity generation. In
 order to allow the full private sector’s participation
 in power generation, transfer and distribution, the
 government succeeded in deregulating the secror

 in 2000, which allowed local and foreign investors
build, own and operate and/or transfer independr
 dent electricity. Nigeria’s vision to increase the role
of renewable energy so as to achieve sustainabr
 ble development was embodied in the adoption
 of ‘new’ renewable energy sources such as solar
photovoltaics, solar thermal, wind, small hydropr
power and efficient biomass. The  Council  for  Renr
 newable  Energy  in  Nigeria  (CREN) has been set
up and endowed,  among  others,  with  coordinatr
ting renewable  energy  development  and  implemr
mentating beneficial power plans.
    
transport: Nigeria’s transport sector is the gatr
 teway to the economy and the pillar that supports
 and facilitates trade, supply chain and economic
 development.

 - Road transport: it is the most commonly used way
of transportation in Nigeria today. Road traffic depr
pends on the pattern of human settlements, accr
counting for more than 90 per cent of the sub-sectr
 tor’s contribution to the Gross Domestic Product
(GDP).

- Railways: they are operated in Nigeria by the Nigr
gerian Railway Corporation. Nigeria’s railway systr
 tem has a 3,984 kilometers track. The country has
 two major rail lines: a western line that connects
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 Lagos to Nguru, and an eastern line that connects
Port Harcourt to Maiduguri.

 - The air transport industry: they include airlines and
 theirsupply chain. They are estimated at US $600
 million of GDP in Nigeria. There are eight Nigerian
 airlines registered with IATA operating scheduled
 air services across the country and internationally.
The Nigerian Civil Aviation Authority (NCAA) is statr
tutorily in charge of the safety and economic regulr
 lation of the civil aviation industry. Nigeria has 31
 airports, 26 of which are operated by the Federal
 Airports Authority of Nigeria. (FAAN), five of which
are functional international airports.

 Maritime Sub-Sector: Nigeria has been recognized
 world wide as a famous maritime nation with over
 8,000 kilometers of navigable inland and coastal
 channels, as well as fresh water lakes. The country
has managed to strengthen the sector with modr
 dern maritime architecture enablying it to boost
 the country’s GDP. The maritime sector has greatly
contributed to fostering trade and promoting globr
 balization. The primary laws applied to the maritime
 industry in Nigeria are: The Merchant Shipping Act
 2007; the Coastal and Inland shipping (Cabotage)
 Act 2003; the National Inland Waterways Act, N47
 Laws of the Federation of Nigeria (LFN) 2004; the
Nigerian Maritime Administration and Safety Agencr
cy (NIMASA) Act 2007; and the Admiralty Jurisdictr
tion Act of Nigeria, A4 LFN 2004.

Telecommunications: The Nigerian telecommunr
 nications industry is one of the fastest growing
and most regulated industries in Nigeria. The privr
 vate sector can now obtain a license to provide
 telecommunication services in Nigeria. The licence
granted permits telecoms operators to own, operr
 rate or provide communication services within the

scope of their licenses. Nigeria has the most compr
petitive fixed line market in Africa. The local companr
ny ntel competes with more than 80 other compr
 panies that are licensed to provide fixed telephony
 services. The mobile phone is dominated by MTN
 Nigeria which shares the market with three other
 large operators, «Globacom Ltd», «Airtel Nigeria»
and «Emerging Markets Telecommunication Servr
 vices Ltd t/a Etisalat». In 2020, Nigeria had 99.05
million internet subscribers. Internet users amountr
 ted to 46.6 percent of the population in 2020 and
 are set to reach 65.2 percent in 2025.

 TOURISM: Tourism in Nigeria is one of the major
 drivers of inter-cultural relations. Over the years,
Nigeria has been an attractive destination for tourr
 rists due to its great tourism potential, its historic
 towns and its highly diversified cultural heritage
 embodying people’s traditions, religion and belief
 systems. Tourists visiting the country gain insights
 to a glorious past as well as a promising future,
 set amid the natural beauty, which offers a variety
 of tourist attractions such as extended and roomy
 rivers and ocean beaches ideal for swimming, and
 other water sports. The unique wildlife, the vast
 tracts of unspoiled nature ranging from tropical
 forests, magnificent waterfalls, the new rapidly
growing cities and the climatic conditions are partr
ticularly conducive to holidaying.
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The Federal Government of Nigeria, in its determinr
 ned efforts to develop and promote tourism into an
economically viabe industry, had developed a tourr
 rism policy aiming at making Nigeria a prominent
tourism destination in Africa through the generatr
tion of foreign exchange, the promotion of tourr
 rism-based rural enterprises, the creation of jobs,
 the speeding up of rural-urban integration, and the
 fostering of socio-cultural unity among the various
 regions of the country through the promotion of
 domestic and international tourism, as well as the
 active participation of the private sector in tourism
development.

Investment
Nigeria’s investment climate is one of the most favr
 vourable in Africa for a number of reasons chief of
which are political stability and a congenial macro-
 economic framework which improves international
 business relationships. As part of the efforts to
 provide an enabling environment that is conducive
 to the growth and development of industries, the
inflow of foreign direct investment (FDI), and the stimr
mulation of the expansion of the domestic productr
 tion capacity, the Federal Government of Nigeria
 has developed a package of investment incentives
 in the various economic sectors. The government
 has considered the private sector as the engine
 of both the economic growth and weath creation.
 Thus, it provides businessmen with an enabling
 environment through the implementation of laws
 inducing them to invest in Nigeria.
   
INVESTMENT INCENTIVES: In Nigeria, some of the varr
rious investment incentives provided under the relr
 levant laws and regulations include, among others,
tax holidays; tax credits; capital allowances; investmr
 ment allowances; tax exemptions; duty drawback;
subsidies; export expansion grants; export develr

 lopment funds;
 double taxation
reliefs and investmr
 ment promotion
 and protection
agreements.

 Pioneer status and
Tax Credit
 All businesses in
agro-allied, manufr
facturing and minr

 ning sectors enjoy
 Pioneer Status in
 Nigeria, which is a
tax holiday grantr
 ted to industries
 anywhere in the
 country, a five to
 seven (5-7) year
 tax holiday in respect to the industries located in
economically disadvantaged areas.
 The amount of capital allowance to be enjoyed in
 any year of assessment is restricted in Nigeria to
 75% of assessable profit in case of manufacturing
 companies and 66% in case of others, except from
 agro-allied industries that are not affected by this
 restriction. If leased assets are used in agro-allied
 ventures, the full (100%) capital allowance claimed
will be granted. The agricultural plants and equipmr
ment will be granted an additional investment allowr
wance of 10%.

Other incentives, benefits and guarantees
- Trade Liberalization Scheme (TLS) of Economic Comm-
 munity of West African States (ECOWAS): this is an
 export liberalization incentive that focuses on the
 ECOWAS sub-region. The Scheme is an incentive
 primarily directed towards export activities within
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the ECOWAS sub-region. The objective is to sig-
 gnificantly expand the volume of intra-community
 trade in the sub-region via the removal of both tariff
 and non-tariff barriers to trade in goods originating
 from ECOWAS countries. This affords preferential
access from Nigeria to the ECOWAS market.

Liberalization of Company Ownership Structure
 The Nigerian Investment Promotion Commission
Act has liberalized the ownership structure of busin-
 nesses in Nigeria allowing foreigners to own 100%
 shares in any company, with to obligation to have
any Nigerian shareholders.

Repatriation of Profits
 Under the provisions of the Foreign Exchange
 (Monitoring & Miscellaneous Provision Act No. 17
 of 1995), foreign investors are free to repatriate all
 their profits and dividends net of taxes through an
authorized dealer in freely convertible currency.

Guarantees against Expropriation: The Nigerian Inv-
 vestment Promotion Commission Act Cap. N117
 Laws of the Federation 2004 guarantees the none
 nationalization or expropriation of any enterprise
 or foreign-owned investment by the government
in Nigeria.

 Incentives for Special Investment: For the purpose of
 promoting identified strategic or major investment,
 the Nigerian Investment Promotion Commission
 shall, in consultation with appropriate Government
 agencies, negotiate specific incentive packages
for the promotion of investment as the Commiss-
sion may specify.

 Labour-Intensive Mode of Production: Industries with
high labour/capital ratio are entitled to tax concess-
sions. These concern plants, equipment and mac-

chinery, which are operating with minimal automat-
 tion which should not be more than one process
 in the course of production. The rate is graduated
 in such a manner that an industry employing 1,000
persons or more will enjoy 15 percent tax concess-
sion. An industry employing 200 will enjoy 7 perc-
 cent and those employing 100 will enjoy 6 percent
and so on.

 Local Value Added: 10% tax concession for five
(5) years: This applies mainly to engineering ind-

 dustries, where some finished imported products
serve as inputs. The concession is aimed at enc-

 couraging local fabrication rather than the mere
assembly of completely knocked down parts.

 Re-Investment Allowance: This incentive is granted
to companies engaged in manufacturing which inc-

 cur qualifying capital expenditure for the purpose
 of approved expansion. The incentive is in the form
 of a generalized allowance of capital expenditure
incurred by companies. These are as follows:
• Expansion of production capacity: modernizat-

 tion of production facilities; diversification in related
products; and minimum local raw materials utilizat-

 tion. Thus, a tax credit of 20% is granted for five
 years to industries that attain the minimum level of
 local raw material sourcing and utilization sectors
 which are: agro-allied – 70%; engineering – 60%;
chemicals – 60%; petrochemicals – 70%.
• In-Plant Training: This is applied to industrial est-
tablishments that have set up in-plant training fac-
 cilities. Such industries enjoy a two (2) percent tax
concession for a period of five (5) years.
• Investment in Infrastructure: This is an incent-

 tive granted to industries that replace the state to
 install infrastructure. These facilities include roads,
 running water and electricity. Twenty percent (20%)
 costs of the facilities are tax deductible.
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Normal Tax Rate: These following rates apply to busr
 sinesses which are not covered by Pioneer Status
or tax holiday: corporate tax rate is 30%; educatr

 tion tax is 2%; withholding tax (WHT) of 5%. It is
 applied to some transactions and at specific rates
 depending on the beneficiary of payment. It is a
 final tax for dividends, interests or loans. Foreign
 investors enjoy a 10% withholding tax on dividend
earned as a final tax. A whole or partial exemptr

 tion from WHT apply on foreign loans depending
 on the tenor; the top personal income tax rate is
25%; the value added tax (VAT) is 5%; VAT is levr

 vied as a consumption tax on the supply of goods
 and services; Capital Gains Tax rate is 10% of the
 net earned.Shares and stocks in companies are
exempt from capital gains tax. This is a very signifr

 ficant tax relief for investors; and Stamp duty is at
 flat or ad valorem rates up to a maximum of 2% of
the value involved.

 Free Trade/Export Processing Zones:
 In order to create a friendly business environment,
 the Federal Government passed in 1991 a free
 zone law which allows interested parties to set
up industries and businesses within the designatr

 ted zones. This is with the objectives of exporting
the goods and services manufactured or producr

 ced within the zones. The incentives include: tax
holiday; unrestricted remittance of profits and divr

 vidends earned by foreign investors; no import or
export licenses required; up to 100 per cent forr

 reign ownership of enterprises;  permission to sell
 up to 25 per cent of production in the domestic
market. The Free Trade Zones in Nigeria are regr

 gulated by the Nigeria Export Processing Zones
 Authority (NEPZA), which oversees all the activities
 of FTZs, being the one-stop shop or coordinator
 of other government agencies in their relation with
 enterprises or businesses approved to operate in
 FTZs. These enterprises or businesses are known

 as «Approved Enterprises» in which governmental
agencies show a great interest as far as their activr
vities are concerned
 
NIGERIA’s economy in face to THE Coronavir-
rus COVID-19 pandemic
 To face the global impact of Covid-19 pandemic on
 the country’s economy, the Federal Government
has been implementing various stimulus packagr
 ges offered to businesses and state governments
 through the Central Bank of Nigeria (CBN). Such
measures include, inter alia, a reduction in the interr
 rest rates from 9 percent to 5 percent as concerns
 the CBN intervention facilities; a restructuring of
 loans to longer tenors for all the companies whose
businesses are impacted by the Covid-19 pandemr
 mic; N50 Billion facilities granted to household and
 businesses impacted by the Covid-19 pandemic
 through NIRSAL Micro Finance Bank; an N100 bn
facility to pharmaceutical and health sectors compr
panies to retool their businesses; an N1 trillion facilr
 lity provided to agri and manufacturing companies
to expand and set up new factories; and a suspr
 pension of payment of all state government loans
 for one year to give the State ample financing to
 pay salaries. Authorities also have consideried a
wide range of Covid-19 support measures, includr
ding reductions of customs duties and audits; Valr
 lue Added Tax (VAT) filling due date extended from
 the 21st day to the last working day of the month,
following the month of deduction. Besides, the Fedr
 deral Government has revised planned spendings
 in the 2020 budget with an increase of about 0.23
trillion in expenditure and a 31% decrease in revenr
nue. On April 1st, the Nigerian Electricity Regulatorr
 ry Commission (NERC) suspended the payment of
 the new scheduled electricity tariffs which ought to
 begin on 2nd April. The National Assembly recently
 postponed the effective date of the new tariff to the
first quarter of 2021. r
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INTRA-OIC TRADE OF THE FEDERAL REPUBLIC
OF NIGERIA 

Membership to the OIC:
  The Federal Republic of Nigeria has become

Member State of the Organisation of Islamic Coopr
peration (OIC) in 1986.

Bilateral Investment Treaties within OIC:
 Nigeria has Bilateral Investment Treaties with the
 following OIC Member States: Morocco, UAE,
Kuwait, Turkey, Uganda, Algeria and Egypt.

 Double Taxation agreement: Nigeria such a
double taxation agreement with Pakistan.

 The TPS/OIC Agreement and its protocols

(PRETAS and Rules of Origin):
 Nigeria has signed but not ratified the TPS/OIC
agreement and its protocols.

 Membership to the WTO:
 Nigeria has become Member of the World Trade
Organization on January 1st, 1995

Regional Agreements:
 Nigeria has established regional agreements with
the OIC, ECOWAS, and ACFTA. 

 Free Trade Areas:
ACFTA

2016 2019

World Exports ($US 
Billion)

38.95 48.16

World Imports ($US 
Billion)

31.70 60.01

Market size ($US Billion) 69.46 108.17

Intra-OIC Exports ($US 
Billion

4.45  9.99

Intra-OIC Exports share 11.44% 20.75%

Top 15 OIC Customers Indonesia, Cote d’Ivoire, Senegal, Cameroon, Brunei, Algeria, Chad, Gabon, Pakistan, 
Mali, Lebanon, Jordan, Togo and Sudan.
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Major Intra-OIC 
exported products

Petroleum oils and oils; petroleum gas and other gaseous hydrocarbons; vessels and 
other floating structures; electrical energy; cement, including cement clinkers; mineral 
or chemical nitrogenous fertilizers; rafts, tanks, coffer-dams, landing stages, soups and 
broths preparations; insecticides, rodenticides, fungicides, herbicides, anti-sprouting 
products; casks, drums, cans, boxes and similar containers, rigid or collapsible tubular 
containers; soap; organic surface-active products and preparations for use as soap; 
unwrought aluminum; powered aircraft «e.g. helicopters and aeroplanes»; spacecrafts; 
coconuts, Brazil nuts and cashew nuts, fresh or dried; oil seeds and oleaginous fruits 
broken  or not;  whole or broken, raw or roasted cocoa beans; ginger, saffron, turmeric 
«curcuma», thyme, bay leaves, curry and other spices; carboys, bottles, flasks, jars, 
pots, phials, ampoules; iron or non-alloy steel bars and rods, cold-formed or cold-
finished; wood charcoal.

2016 2019

Intra-OIC Imports 
($US Billion)

2.78 2.90

Intra-OIC Imports 
share

8.76% 4.83%

Top 15 OIC Suppliers UAE, Indonesia, Togo, Turkey, Saudi Arabia, Guinea, Egypt, Malaysia, Senegal, Benin, 
Cote d’Ivoire, Gabon, Somalia, Lebanon and Morocco.

Major Intra-OIC 
imported products

Petroleum oils and bituminous minerals oils; cruise ships, excursion boats, ferry-boats, 
cargo ships, barges and similar vessels; motor cars and other motor vehicles mainly 
designed for human transport;  polymers  of ethylene and of propylene in primary forms; 
uncoated paper and writing use paperboard; tubes and pipes; gypsum; anhydrite; 
calcined gypsum or calcium sulphate plasters; electrical transformers, static converters; 
frozen fish; sauce and sauce preparations; palm oil and its fractions; malt extract; food 
preparations with flour, groats, meal, starch or malt extract; mixed condiments and 
mixed seasonings; medecines consisting of mixed or unmixed products for therapeutic 
or prophylactic uses; artificial filament tow;  refrigerators, freezers and other refrigerating 
or freezing equipment, electric or other.

2016 2019

Intra-OIC Trade 
volume ($SD Billion)

7.23 12.89

Intra-OIC Trade Share 10.10% 12.79%
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 The Federal Republic of  Nigeria
 is one of the 15 members of the
 Economic Community of West
 African States (ECOWAS) which
are listed as follows: Benin, Burkr

 kina Faso, Cabo Verde, Cote
 d’Ivoire, The Gambia, Ghana,
 Guinea, Guinea-Bissau, Liberia,
 Mali, Niger, Senegal, Nigeria,
Sierra, Leone, and Togo.

The ECOWAS General Secretr
 tariat’s headquarters are based
in Abuja in Nigeria. This Organizr

 zation was established on May
 28 1975 by the treaty of Lagos
 with a mandate of promoting
 economic integration in all fields
 of activity of the constituting
 countries. As a trading union, it
 is also meant to create a single,
large trading bloc through econr

 nomic cooperation. Integrated
economic activities as envisagr

 ged in the area revolve around,
 but are not limited to, industry,
 transport, telecommunications,
energy, agriculture, natural resr

 sources, commerce, monetary
 and financial and social issues,
as well as cultural matters. Todr

 day, the Organization is being
acknowledged globally as a succr

 cessful regional body working
 for an integration and regional
co-existence.

 The ECOWAS Vision is to create

The Federal Republic of Nigeria Member of the ECOWAS

 a borderless region where the
 population has access to its
 abundant resources and is able
 to exploit opportunities under a
sustainable environment. Considr
 derable efforts have now been
made in harmonising macroecr
 conomic policies and private
 sector promotion with a view to
 achieving economic integration.
 These efforts have given rise to
 some initiatives which include the
 implementation of the roadmap
for the ECOWAS single currencr
 cy programme; monitoring and
 evaluation of performance and
 macroeconomic convergence;
 management of the ECOWAS
 Macroeconomic Database &
 Multilateral Surveillance System
 (ECOMAC); and co-operation
 with regional and international
bodies.

The ECOWA’s regional trade polr
 licy is developed along the lines

 of boosting exports to member
 states as well as to the rest of
 the world. Imports into the region
are therefore seen as complemr

 mentary to the exports of goods
 and services. The foreign trade
 of ECOWAS is dominated by a
number of products and generr

 rates local value added due to
the preponderance of fuels comr

 ming from extractive industries.
 These represent three-quarters
(75%) of exports (excluding re-
exports) and are provided mainlr

 ly by Nigeria (73%). Cocoa and
 cocoa food preparations (5% of
 exports), precious stones (3%)
 and secondarily cotton, edible
 fruit, rubber, plastics, wood and
wood products, fish and shellr

 lfish (about 1% each). They all
 form with fuel the major export
 products of the West African
Economic Community. As for regr
gional imports, they are dominatr

 ted by about ten products. Fuels
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 still hold a leading position in this
 list. They represent 24% of total
 imports. They are followed by
 motor vehicles, tractors, cycles
 and other vehicles (2nd place),
machinery, mechanical appliancr
 ces and boilers (3rd), machinery
 and electrical appliances (4th),
 cereals (5th), plastics (6th), works
 in iron and steel (7th), iron and
cast iron, steel (8th), pharmaceutr

 ticals (9th) and fish and seafood
 (10th). As for exports, Nigeria has
 a leading position (41% alone),
 Ghana (18 %) and Senegal and
Côte d’Ivoire (10% each). Nigerr

 ria and Ghana together perform
59% of the Community impr

 ports against 36% for the eight
 Countries of the West African
 Economic and Monetary Union
(WAEMU). The other five Countr

 tries of the ECOWAS Member
 States realize only 5 % of the
 Community imports. The Value
 added Tax (VAT) is applied in
ECOWAS on goods and servicr

 ces. The purpose of the VAT is
 to generate tax revenues for the
 community. The implementation
 of the Common External Tariff is
 equally important in this regard.
 A regional Custom system is
 geared among others towards
the improvement of the circulr

 lation of goods and services,
 along with the implementation
of the ECOWAS Trade Liberalr

 lisation Scheme with a view to
 facilitating the harmonisation of
domestic and indirect taxes. r

MEET WITH
 The Nigerian Investment Promotion

Commission (NIPC)

The Nigerian Investment Promr
 motion Commission (NIPC)
was established by the Nigerr
 rian Investment Promotion Act
 Chapter N° 117 Laws of the
 Federation of Nigeria 2004 to
encourage, promote and co-
ordinate investments in the Nigr
gerian economy.

The main Functions of the NIPC
- to be the agency of the Federr
 ral Government to co-ordinate
and monitor all investment promr
 motion activities to which this
Act applies;
 - initiate and support measures
which shall enhance the investmr
 ment climate in Nigeria for both
Nigerian and non-Nigerian invr
vestors;
 - promote investments in and
outside Nigeria through effectr
tive promotional means;
- collect, analyze and disseminr
nate information about investmr

 ment opportunities and the
 sources of investment capital,
 and give advise on request,
 about the availability, choice or
suitability of partners in joint-
venture projects;
 - register and keep records of
 enterprises to which this Act
applies;

 - identify specific projects and
 invite interested investors to
participate in those projects;
- initiate, organize and participr

 pate in promotional activities
such as exhibitions, conferencr
ces and seminars so as to stimr
mulate investments;

 - maintain relationship between
investors and ministries, governmr
ment departments and agencr

 cies, institutional lenders and
 the other authorities concerned
with investments;
- provide and disseminate up-
to-date information on incentivr
ves available to investors;

 - assist incoming and existing
 investors by providing support
services;

 - evaluate the impact of the
 Commission in investments in
 Nigeria and make appropriate
recommendations;

 - give advise to the Federal
 Government on policy matters
including fiscal measures intendr
ded to promote the industrializr

 zation of Nigeria or the general
 development of the economy;
and

 - perform other functions as
being supplementary or incidr

 dental to the attainment of the
objectives of the Act. r
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 Halal Expo is conceptualised to highlight and internationalise the huge economic potential of Halal life and living, Halal
economy and industry as well as Halal standards and practices.

 Nigeria has over 100 million Muslim population which makes it an ideal and high net worth Halal marketplace. The Halal
 economy which is now worth about $3.7 trillion (2019) spans across food and drinks, halal meat processing, health and
pharmaceuticals, personal care and cosmetics, clothing and fashion, sports wear, creative industry, tourism and hospitalr

 lity services, banking and financial services and Halal manufacturing, amongst others.

 As the Halal movement gains traction, the global industry is setting its sights on Nigeria and the huge opportunity and
 demand for Halal-compliant goods and Halal manufacturing. Nigeria being home to the 5th largest Muslim population in
the world has potentially one of the world’s most viable Halal markets.

 DIFFERENT LAYERS OF THE EXPO
 The main purpose of the Expo is to showcase the huge opportunities and potential that the Halal economy has for Nigeria
 and Africa. This Expo will cover over 30 sections in order to adequately espouse the dynamic nature and range of the
Halal economy including: food and drinks, halal meat processing, health and pharmaceuticals, personal care and cosmetr

 tics, clothing and fashion, education, media, sportswear, creative industry, art and craft, tourism and hospitality services,
 banking and financial services and Halal manufacturing.

 Opportunities:
 * Opportunity for National, Regional and Global Franchise Development;
 * Networking with key Halal stakeholders in the various sectors of the Halal market;
 * Understand global trends in Halal business, merchandise and services;
 * Leverage on contacts to enter into the Halal business;
 * Expand Halal businesses;
 * Understand and leverage on the opportunities that Halal banking and finance offers;
 * Understand and leverage on Halal insurance (takaful) as a social safety net;
 * Take full advantage for SMEs development under the Halal framework.

  The Halal Summit will focus on:
 s Insights on the Halal Market in Nigeria;
 s Halal banking:Trends & Opportunities;
 s Halal finance for Start-ups and SMEs;
 s Cross Border Business and Halal economy prospects: (AFCFTA and ECOWAS).
s The Future of Halal Economy and Opportunities for Nigeria.

 Why Partner Halal Expo Nigeria ?
 - It is Nigeria’s First International Halal Expo.
 - Participation from major Halal countries (Indonesia, Pakistan, Malaysia, Turkey, Kingdom of Saudi Arabia, Turkey, UAE,
 Thailand, Iran, Bangladesh, Sri Lanka, Egypt, Morocco, Algeria, Tunisia,Taiwan and the whole of ECOWAS).
 - Opportunity to be a part of 200 Exhibitors & 30,000 Visitors.
- Networking opportunity with Global Halal industries’

 - Food, Cosmetics, Health care, Tourism, Modest Lifestyle, Education, Finance & many other industries to be present at
 show.
 

 For further information, please contact the Executive Director, Abuja Trade and Convention Centre, Jude
Chime on: Phone: 07033074307, e-mail: jude@accinigeria.com
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INTERVIEW WITH

Mr. Olusegun Awolowo
Executive Director/CEO

 Nigerian Export Promotion Council (NEPC)

 As Executive Director of
 Nigerian Export Promotion
 Council, would you please
 brief us about the mission of
your Honourable Institution?

 Vision
 “To make the world a market
 place for Nigerian non-oil goods
and services”.

Mission
 To spearhead the diversification
of the Nigerian economy by expr
 panding and increasing non-oil
exports for sustainable and incr
clusive economic growth.

The Council’s core responsibilit-
 ties are:
 - To promote the development
 and diversification of Nigeria’s
 export trade;
- To assist in promoting the devr
velopment of export related indr

 dustries in Nigeria;
 - To spearhead the creation of
 appropriate export incentives;
- To actively promote the implemr
 mentation of export policies and

programmes of the Federal Govr
 vernment;
 - To coordinate and monitor
export promotion activities in Nigr
geria.

 What is the aim of the
 Export Expansion Facility
Program (EEFP?)
The Programme is aimed at revivr
ving the strategic sectors affectr

 ted by the pandemic, especially
 businesses in the non-oil export
 sector value chain that have
 been negatively impacted by the
pandemic.

The Programme aims:
 - to protect export businesses
from the effects of the COVID-
 19 pandemic,
 - Safeguard jobs and de-risk the
 economy from shocks.
 - Its primary goal is to increase
 Nigeria’s export capacity in the
near term and its export volumr
 mes in the medium term.
The EEFP Programme has a 19-
 programme work plan with the
 ultimate goal of diversifying the

 economic base of the country
from oil to non-oil.

 How would you qualify the
 role played by your Council
 both in raising Nigeria’s
exports to the OIC Count-

 tries and to foreign markets
 and in attracting FDI in your
country?
- NEPC is encouraging exportr

 ting companies to implement
Halal certification which is gearr

 red at easing market access to
OIC.
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- NEPC is engaging in internationr
 nal trade activities by attending
and sponsoring Nigerian exportr
 ters to participate at trade fairs
 organised within OIC such as
Gulffood in UAE, Sudan ITF, Forr
 rum of Arab Africa Trade Bridges
(AATB), Morocco etc.
 - The council is collaborating
with a private business organisr
 sation to set up a warehouse of
 Nigerian products for distribution
within the Gulf region.
- NEPC is encouraging and identr
tifying the means of communicatr

 tion with the Islamic Development
Bank through its International Islr
 lamic Trade Finance Corporation
 (ITFC), which is a trade solutions
 provider (trade finance and trade
 development) in order to keep
 exporters abreast of the new
business opportunities.
- Marketing Halal products (ingr
gredients) to Halal manufacturr
ring companies.

 Would you please shed light
 on NEPC’s cooperation with
 OIC Countries, particularly
with OIC’s TPO?
- Attend OIC Trade Fairs
- Contact Promotion Programmr
mes
- B2B Meetings
- G2G (Government to Governmr
ment)
- Solo Exhibitions

 - Networking with OIC SMIIC
 (Standards and Methodology
 Institute for Islamic Countries) to
 meet standards set by OIC on
Halal products.

 Would you please inform us
about the measures undert-
 taken by your institution to
 strengthen Nigerian exports
 and maintain FDI inflows
 following the outbreak of
COVID-19 pandemic?
- NEPC through strategic collabr
borations with critical stakeholdr

 ders has consistently proffered
solutions to mitigate the challr
lenges of exporting. Only recr

 cently, the NEPC partnered Free
on-Board Global Logistics Limitr
 ted (FOBGL) for Cargo export to
the United Kingdom (UK), Europr
 pean Union (EU) countries and
 the United States in a proactive
 measure to save the economy
 from the COVID-19 pandemic
and the crash in oil price.
 - It is cheering to state here
that this initiative in collaboratr
 tion with Nigeria Association of
Chambers of Commerce, Indr
 dustry, Mines and Agriculture
 (NACCIMA) and Export Action
Group is already serving as a relr
 lief to exporters to convey their
products to these destinations.
 - Assisted exporters with grants
on Export Development Fund.

 What are, in your opinion
the future areas of cooperat-

 tion between the ICDT and
 your Honourable Council to
be emphasized?

 ICDT should put more efforts in
 assisting the Council in building
capacity in the areas of procr

 cesses and procedure for Halal
 certification, and also creating
 awareness for Halal certification
in Nigeria.

 
 Be cooperative with the NEPC
 by offering more opportunities
 for participation of the Council
staff in capacity building progr
grammes of ICDT in order to enhr

 hance the skills of the Council’s
work force.

 - Networking with OIC financial
 institutions especially banking
 sector and Nigerian banks for
 ease of financial transactions by
Nigerian exporters.

 - Networking with Nigerian
 chambers of commerce and
OIC chambers of commerce.
Capacity building with governmr

 ment related agencies and OIC
 member governments to ease
 entry requirements.
- Networking with OIC TPOs.

 - Legislation process on export
documents to OIC countries.

 - Establishment of Halal Park to
 boost Nigeria’s export to OIC
countries and Gulf region. r
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 he Covid-19 pandemic has
had an impact on the econ-T

 nomic activity around the world.
 Indeed, and in response to the
 pandemic, many governments
 around the world have taken
 strict measures to prevent the
 pandemic, ensure the proper
 functioning of the health system
 and protect the most vulnerable.
 However, due to the uncertainty
and increased vulnerability res-
 sulting from business closures,
travel restrictions and containm-
 ment measures, the short-term
 economic impacts are far from
being negligible in terms of declin-
 ning output, losing investments,
decreasing incomes and, conseq-
quently, rising unemployment.
 
 The Covid-19 pandemic is in fact

 much more than a health crisis.
 It is a humanitarian calamity that
has led to alterations and transf-
formations of societies and econ-

 nomies. Early evidence already
 indicates that the burden of the
social, health and economic imp-
pacts of the virus is disproport-

 tionately borne by the poor and
 disadvantaged people around
 the world, which requires urgent
and effective policy-making.

Many have lost their jobs as a res-
 sult of the economic reductions
and the epidemic other conseq-
 quences (UN News COVID-19,
2020). The IMF’s growth prosp-
 pects for 2020 and 2021 show
that the world’ economy has sev-
 verely recessed, more than what
was experienced in 2009.

According to the World Econ-
 nomic Report, 2020, emerging
 and developing countries saw
 their economies draw back by
 -1%, as their GDP growth rate
 decreasing by -2% in 2020. The
economic impact of the pandem-
mic has had and will have maj-

 jor impacts on the social lives
 of individuals, communities and
 nations. According to the World
Economic Outlook, the Covid-

 19 pandemic pushed nearly 50
million people into extreme pov-

 verty in 2020.

 OIC Countries were not immune
 to the socio-economic shock
 waves caused by the pandemic.
 Like many countries around the
 world, OIC Members Countries
have begun to feel the negat-
tive and disproportionate collect-

 tive effects of the pandemic on
 their economies and societies.
 While it is important to highlight
 the heterogeneity of member
countries in terms of their soc-

 cio-economic development and
 response to the pandemic, it is
 also important to remember that
 OIC countries are classified as
 «developing countries», and 21
 of them are even considered as
 «Least Developed Countries».
With the rapidly changing pand-

 demic, it is exceedingly difficult
to measure its real economic imp-
pact on health, production, emp-

TRENDING TOPICS

  

 The Impact of the Covid-19 Pandemic on
OIC Member Countries’ Trade and Investments

coronavirus
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 ployment, consumer spending,
international trade and food sec-
 curity.

 The pandemic has had a major
 impacts on economies which
were either related to the supp-
ply of goods and services bec-
cause of domestic and internat-

 tional value chain disruptions,
 or to the demand for goods
 and services due to the loss of
revenue and increasing uncert-
 tainty. Thus, companies were
exposed to the lose of their inc-
comes, the reduction of investm-

 ments, the decrease in their
 production capacities, and  the
 dismissing of workers;   while
 households and businesses
 tended to spend less and save
 more in response to growing
 uncertainties, lower aggregate
 demand and high prices of key
 commodities.

Concerning OIC Member Stat-
tes, the data implied an aver-

 rage growth forecast  at 3.7%
 in 2020 and 3.8% in 2021.
 This is fairly consistent with
the long-term growth trajector-
 ry observed in the OIC region.
 Indeed, the updated data was
 published in mid-April 2020
with substantial downward rev-
 visions, taking into account the
potential impacts of the pandem-
 mic. Based on the new data,
 growth in the OIC region has
declined by 2% in 2020, reveal-
 ling the extent of the severity of
 the pandemic’s impact on OIC
 economies, although the region
 experienced a positive growth
 rate during the global financial
crisis in 2008-09, (up 1.7%).

However, according to IMF estim-
mates, it appears rather an optim-

 mistic and reflecting hope for the
 recovery which would be faster
than during the 2009 global fin-
nancial crisis. The global econom-

 my is expected to recover at a
 rate of 5.8% in 2021, after a 3%
 decline in global GDP in 2020.
 Similarly, the OIC’s savings as a
 group are expected to grow at
a rate of 5% in 2021. Compar-

 red to other groups of countries,
OIC Member States are expect-

 ted to be less severely affected
 than developed countries, but
at about the same level as non-

 OIC’s. Despite the IMF’s rather
optimistic forecasts, the recov-

 very period will last if commodity
 prices remain low, government
 and corporate debts rise, and
 financial imbalances do not get
worser as a result of the recov-
very duration.

 
In terms of commercial exchang-
 ges, international trade was
 already getting slow because
 of the trade tensions that have
already existed between the maj-

 jor economies even before the
 pandemic disruption. Indeed,
following the Covid-19 pandem-

 mic, global estimates of trade
 flows have shown that trade
 transactions have decreased.
 World merchandise trade had
 indeed declined by almost 13%
 in 2020, but it could see a strong
 recovery of 21.3% in 2021 in the
 most optimistic scenario with a
 view to bringing trade back to
a level close to the pre-pandem-

 mic era (WTO, 2020). But under
 a pessimistic scenario, global
 merchandise could experience

 a sharper initial decline (-32%)
with a longer but incomplete rec-
covery of 24%.

 To study the potential impacts
 of the pandemic on the OIC
 Member States’ trade, it should
be noted that the export struct-

 ture of these countries is heavily
 concentrated on resource and
raw material products. As a res-
sult, the sharp decline in comm-

 modity prices will significantly
 affect trade flows not only with
 the rest of the world but also
between OIC Countries thems-
selves.

 It should be noted that the OIC
 Member States’ trade structure
with the rest of the world diff-

 fers significantly from intra-OIC
 trade. While 41% of OIC exports
to the world consisted of miner-

 ral fuels over the past five years,
 this share represented only 15%
 of intra-OCI trade. As a result, a
fall in commodity prices will disp-
proportionately affect the distrib-
bution of trade in favour of intra-
OIC trade.

 As far as investment flows
 and UNCTAD’s estimations for
 March 2020 are concerned, it
was realized that global investm-

 ment flows regressed by almost
 40% because of the Covid-19
 pandemic. Many multinational
 companies have been affected
 by supply chain disruptions, in
 addition to significant declines in
global demand, sales and prof-

 fits, e.g. the major multinationals
 that account for the majority of
 foreign direct investments (FDI)
in the world experienced a dec-
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cline of about 30% in their rev-
 venues, which will continue in
2021. The energy industry, airlin-
nes, tourism and the automotiv-

 ve industry are among the main
 sectors that were most affected
 in 2020, according to the 2020
 UNCTAD  Report.

 Besides, and according to
 UNCTAD’s Investment Trends
 Monitor, global investment
flows fell by 1% in 2019, and tak-
 king into account the decline in
global FDIs in 2019, while assum-
ming that OIC Countries exper-

 rienced a similar decline of 40%
 in 2019, it would be estimated

TRENDING TOPICS

 that FDI flows to OIC Countries
 would have fallen below $64
billion in 2020.
 
 In order to reduce the effects of
 the pandemic, many countries
 around the world are trying to
 speed up investment approval
procedures, promote the ext-
 tensive use of online tools and
platforms, and propose health-
related research and developm-
 ment incentives to mitigate the
 impact not only on investment
flows, but also on local busin-
nesses.

 To sum up, one can conclude
that the societies and econom-
 mies of OIC Countries, like all
 the economies of the world, are
 affected and faced with a great
unprecedented and unpredict-
 table challenge as important as
 that of the Covid-19 pandemic.
 Indeed, global trade routes have
 been deeply altered, impacting

 thus consumption which was
 also negatively affected, along
 with the easing and stimulating
 recovery plans as they have
nerver been before.

 The OIC General Secretariat
and all its subsidiary and affil-
 liated institutions are deploying
 efforts to rapidly mitigate the
 socio-economic risks caused
 by the Covid-19 pandemic on
 the economies of the Member
States of the Organisation of Isl-
lamic Coo
 peration (OIC).

 In this regard, all OIC institutions
work, each in its field and in acc-
 cordance with their respective
mandates, in close collaborat-
tion with government stakehold-

 ders, partners, businesses and
 financial institutions to provide
 a coordinated response to the
 crisis.

 ICDT has, thus, scheduled a
 wide range of activities - which

  will be physically or virtually held
 - as fairs and trade exhibitions,
businessmen’s missions, for-

 rums, B2B meetings and training
 seminars to the benefit of public
 and private economic operators,
 so as  to overcome the negative
 effects of the pandemic on the
 economies of Member States.
 Similarly, the IDB Group, through
 the ITFC, has set up emergency
funding measures so that Memb-

 ber Countries will continue to
 receive the necessary support.
 Indeed, the Covid-19 Rapid
Response Initiative (RRI) has prov-

 vided OIC Countries in need with
 a US $300 million assistance,
including energy supply, medic-

 cal care, food security and other
 basic needs. An additional fund,
 the Recovery Response Program
 (RRP), provides for an additional
 US $550 million over the next two
 years, which aims to repair the
 socio-economic damage that is
 expected to last longer than the
immediate impact of the Covid-
19 pandemic. r

The Covid-19 pandemic has had an imp-
 pact on the economic activity around

 the world. Indeed, and in response
 to the pandemic, many governments
 around the world have taken strict
 measures to prevent the pandemic,

 ensure the proper functioning of the
 health system and protect the most

vulnerable.
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 NB: Given the Covid-19 pandemic, some of our activities may be postponed, while others may take place
virtually. For more information, please contact our secretariat at: icdt@icdt-oic.org

ICDT’S AGENDA 2021

DATE ACTIVITY VENUE

6 April 2021 3rd Virtual Meeting of the Network of 
OIC Member States’ Trade Promott
tion Organs (TPOs)  - French-speakt
king African Countries

-

25-27 May 2021 Webinar on Empowering of Women 
in International Trade

-

1-4 October 2021 13th Exhibition of Agribusiness 
Industries in the OIC
Member States

Jeddah /
Kingdom of Saudi 

Arabia

6-9 October 2021 International Exhibition on Plastics 
Industry

Casablanca /
Kingdom of 

Morocco

26-31 October 2021 2nd Organic and Local Products 
Exhibition of the OIC 
Member States

Tunis /
Republic of Tunisia

25-28 November 2021 8th OIC Halal Exhibition Istanbul /
Republic of Turkey

6-9 December 2021 17th Edition of the Trade Fair of the 
OIC Member States
 

Dakar /
Republic of 

Senegal 

1st October 2021- 31 March 
2022

OIC Dubai Expo Dubai /
UAE
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 OIC Institutions’ websites
WebsiteSName of InstitutionS

www.oic-oci.orgGeneral Secretariat of the Organisation of Islamic Cooperation (OIC)

SUBSIDIARY ORGANS

www.sesrtcic.orgStatistical, Economic, Social Research and Training Center for Islamic Countries (SESRIC)

www.ircica.orgResearch Center for Islamic History, Art and Culture (IRCICA)

www.iutoic-dhaka.edu Islamic University of Technology (IUT)

www.icdt-oic.orgIslamic Centre for Development of Trade (ICDT)

www.fiqhacademy.orgInternational Islamic Fiqh Academy

www.isf-fsi.org / www.isf-fsi.comIslamic Solidarity Fund (ISF) and its WAQF

www.reuos.orgThe Real Estate Union in Islamic States (REUOS)

SPECIALIZED INSTITUTIONS

www.isdb.orgIslamic Development Bank (IDB)

www.isesco.org.maIslamic Educational, Scientific and Cultural Organization (ISESCO)

www.isboo.org Islamic Broadcasting Union (IBU)

www.islamicnews.org.sa International Islamic News Agency (IINA)

www.icic.oic.orgIslamic Committee of the International Crescent (ICIC)

www.stio.comstech.orgThe Science, Technology and Innovation Organization (STIO) 

www.oicfso.orgIslamic Organization for Food Security

AFFILIATED INSTITUTIONS

www.icciaonline;comIslamic Chamber of Commerce, Industry and Agriculture (ICCIA)

www.oicc.orgOrganization of Islamic Capitals and Cities (OICC)

www.awalnet.net.saIslamic Solidarity Sports Federation (ISSF)

www.oisaonline.comOrganization of the Islamic Shipowners Association (OISA)

www.wfais.orgWorld Federation of Arabo-Islamic International Schools (WFAIIS)

www.icyf.comIslamic Conference Youth Forum for Dialogue and Cooperation (ICYF-DC)

www.iums.net International Union of Muslim Scouts (IUMS)

www.fcic-org.com Federation of Consultants from Islamic Countries (FCIC)

www.ias-worldwide.orgIslamic World Academy of Sciences (IAS)

www.oic-cet.orgOIC Computer Emergency Response Team (OIC-CERT)

www.smiic.orgStandards and Metrology Institute for Islamic Countries (SMIIC)

www.iium.edu.my International Islamic University Malaysia (IIUM)

- Association of Tax Authorities of Islamic Countries (ATAIC)

www.rtuk.org.trOrganization of Islamic Cooperation Broadcasting Regulatory Authorities Forum (IBRAF)

STANDING COMMITTEES

www.bmaq.org/eng/page/al-quds-
committee

Alquds Committee

www.bmaq.orgBayt Mal Alquds Agency

-Standing Committee for Information and Cultural Affairs (COMIAC)

www.comcec.orgStanding Committee for Economic and Commercial Cooperation (COMCEC)

www.comstech.orgStanding Committee for Scientific & Technological Coopration (COMSTECH)

 ISLAMIC UNIVERSITIES SPONSORED BY THE OIC

www.iuiu.ac.ugIslamic University of Technology (IUT)

www.universite-say.neIslamic University in Uganda (IUIU)

www.universite_say.neIslamic University Niger (IUN)

www.iium.edu.my International Islamic university Malaysia (IIUM)
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 Tijaris, the quarterly magazine
 on inter-islamic and international
trade is disseminated to 57 Memb-

 ber States. It is used by ICDT as a
trade information tool so as to prom-

 mote trade and investment flows
between OIC Member States.

TIJARIS

 We want indeed to make this magazine a suitable space
 for economic operators to get their products well known
and to generate more trade opportunities in such a mann-
ner as to meet market requirements in the the OIC reg-

 gion, which constitutes a market of more than 1.8 billion
of consumers.

 For more information or the publication of your
 articles and announcements for free in the Tijaris Magazine,

 please contact:

 Mrs. Kadiatou Diallo, Head of Communication and Publications
 Department at icdt:

 Phone: 00212 522 31 49 74 - Fax: 00212 522 31 01 10  -
E-mail: K.diallo@icdt-oic.org  - Mobile: 00212 639 99 87 79
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 THE ISLAMIC CENTRE FOR DEVELOPMENT
OF TRADE (ICDT)

 

 MORE THAN 35 YEARS AT THE SERVICE OF
 TRADE AND INVESTMENTS PROMOTION

IN OIC MEMBER STATES

 Phone: 0522 31 49 74 - Fax: 0522 31 01 10    
E-mail: icdt@icdt-oic.org




